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New Horizons

Improved Drug Treatment Aim 
of Pharmacogenomics Centre

At the beginning of July the director 
of Marketing and Communications, 
Phil McKenzie will offi cially fi nish 
his job at Otago and move to the 
Australian National University 
(ANU) in Canberra.

Phil McKenzie has overseen the 
development of the Marketing and 
Communications Division since its 
implementation fi ve years ago.

The new Carney Centre for 
Pharmacogenomics, launched last 
month at the Christchurch School of 
Medicine and Health Sciences, aims 
to use genetic knowledge to improve 
drug treatment of patients with a 
range of illnesses such as depression, 
asthma and infl ammatory bowel 
disease.

Every day thousands of doses of 
medication are given to patients 
in hospitals and medical centres 
throughout the country, and side 
effects or lack of response to the 
drugs are common occurrences.  

Research at the Carney Centre 
aims to better tailor the choice of 
drug or dose given for each patient, 
with improvements in safety and 
effectiveness of the drugs.

The new Centre was launched by 
Vice-Chancellor Professor David 
Skegg, on May 26 at the Chateau on 
the Park in Christchurch following 
a major grant by the Jim and Mary 
Carney Charitable Trust.

“I’m delighted to launch the Carney 
Centre for Pharmacogenomics, 

made possible by the generosity 
of the Carney Trust, and which 
builds on the research strength in 
pharmacogenomics throughout the 
university,” said Professor Skegg.

“It will benefi t all New Zealanders by 
improving the accurate application of 
a range of medications for conditions 
such as depression, infl ammatory 
bowel disease, asthma and heart 
disease.”

The Centre is a project developed 
by the University of Otago’s 
“Leading Thinkers” advancement 
initiative.  “Leading Thinkers” has 

attracted Government funds, under 
the “Partnerships for Excellence” 
framework, to match the gift of the 
Whangarei-based Carney Trust.

“The Christchurch School of 
Medicine’s proposal and presentation 
just stood out,” said Mrs Mary Carney 
at the launch. “I’m so pleased our 
fi rst grant can go to health research 
to eventually improve medical 
treatment for New Zealanders.”

The Director of the Centre is 
Associate Professor Martin Kennedy, 
who heads the Gene Structure 
and Function Laboratory at the 
School, and is coordinator of 
the University Area of Research 
Strength, ‘Pharmacogenetics and 
Pharmacogenomics’.

“This grant will enable us to further 
our research into genetic infl uences 
on the treatment of disease. It will 
draw together our strengths in 
basic science and clinical research, 
involving twelve staff and six PhD 
students across six departments”, 
he said. 

Marketing and Communication Director 
Moves On

During his time a strong alumni 
offi ce and function has been 
developed together with a more 
identifi able market brand. 

“The fact that the awareness and 
reputation of Otago right across 
New Zealand is so strong is a credit 
to this team. It’s fl attering that other 
universities in New Zealand try 
to mimic what we do in terms of 
promoting the university.”

He says the number of people that 
turn up to the various functions that 
are held, the size and accuracy of the 
alumni database and the success of 
the annual appeal are evidence of the 
strong alumni function.  

“I’m also proud that this is an 
internal client focused division.” 

Another thing that was accomplished 
was the physical move of marketing 
and communication to Scott 
Shand House. Before that, different 

departments of the division were 
spread about the campus. “It’s funny 
when the move was mooted, people 
were very apologetic about putting 
people into this building.” He says his 
only concern was that everyone could 
be housed in the same place and apart 
from Alumni, which is just across the 
road that’s been achieved.  “It’s helped 
to integrate everyone a lot better.” 

Mr McKenzie says he is leaving 
Otago with a lot of sadness and has 
enjoyed his time here immensely. He 
is returning to Australia to be closer 
to family.

“You can take the boy out of Aussie 
but you can never take the Aussie 
out of the boy.  But in leaving Otago 
I’m pleased to be going to another 
leading research university.”

He begins his new post as the 
Director of Marketing and 
Communications at ANU on July 6.
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